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Abstract

Global entrepreneurship refers to entrepreneurial activities that span across national borders and operate within
international markets from their early stages. This study examines the role of global entrepreneurship in driving
innovation, job creation, and international business growth. It explores how entrepreneurs identify global
opportunities, mobilize resources, and manage risks in diverse cultural and institutional environments. The paper
highlights the importance of innovation, digital technologies, and international networks in supporting global
entrepreneurial ventures. It also discusses challenges such as regulatory complexity, cultural differences, and access
to international finance. By integrating entrepreneurship theory with international business perspectives, this study
emphasizes that global entrepreneurship enhances competitiveness and economic development. The findings suggest
that supportive ecosystems and policy frameworks are essential for fostering successful global entrepreneurial
activities.
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INTRODUCTION

Global entrepreneurship refers to the process by which individuals and organizations pursue
entrepreneurial opportunities across international boundaries. Unlike traditional entrepreneurship, global
entrepreneurship involves early and proactive engagement in international markets. Global entrepreneurs
operate in highly dynamic and competitive environments where innovation, speed, and adaptability are
essential for survival and growth. As globalization accelerates and digital technologies reduce geographic
barriers, entrepreneurial ventures increasingly target global markets from inception. Global
entrepreneurship plays a vital role in shaping international business landscapes and promoting economic
development worldwide (Hill et al., 2022).

Citation: Isabella Romano (2025). Global Entrepreneurship and Its Contribution to Innovation and International
Business Growth. JRIBM. 12: 012.



Innovation is a defining characteristic of global entrepreneurship. Entrepreneurs introduce new products,
services, and business models that address global market needs. Innovation enables firms to differentiate
themselves and compete effectively in international markets. Entrepreneurial innovation contributes to
productivity growth and technological advancement across economies. International opportunity
recognition is a key aspect of global entrepreneurship. Entrepreneurs identify unmet needs and emerging
trends across different countries (Bonyadi & Sarreshtehdari, 2021). This requires market knowledge,
cultural awareness, and strategic vision. Successful opportunity recognition supports early
internationalization and competitive positioning.

Global entrepreneurs rely heavily on international networks and partnerships. Networks provide access to
resources, knowledge, and market information. Strategic alliances with foreign partners reduce entry
barriers and enhance market reach. Networks strengthen entrepreneurial capability and global
integration. Digital technologies have transformed global entrepreneurship by enabling rapid international
expansion. E-commerce platforms, digital marketing, and online communication tools allow entrepreneurs
to reach global customers with limited resources. Technology-driven entrepreneurship accelerates global
business growth (Jardim et al., 2021).

Institutional environments significantly influence global entrepreneurial activities. Differences in
regulations, legal systems, and business practices affect venture formation and growth. Entrepreneurs
must navigate institutional complexity to succeed in global markets. Access to finance is a major
challenge for global entrepreneurs. International ventures require financial resources to support
expansion, innovation, and market entry. Venture capital, angel investors, and international funding
programs play a critical role in supporting entrepreneurial growth (Acs et al., 2017).

Cultural diversity presents both opportunities and challenges for global entrepreneurs. Cultural
understanding enhances customer engagement and market adaptation. However, cultural differences can
also complicate communication and management. Cross-cultural competence is essential for global
entrepreneurial success. Global entrepreneurship contributes to employment generation and economic
development. Entrepreneurial ventures create jobs, stimulate innovation, and enhance global
competitiveness. Policymakers increasingly recognize entrepreneurship as a driver of sustainable
economic growth. Overall, global entrepreneurship is a powerful force in international business.
Entrepreneurs who effectively leverage innovation, networks, and global opportunities contribute to
dynamic and resilient global economies (Levie et al., 2014).

CONCLUSION

Global entrepreneurship plays a critical role in fostering innovation, competitiveness, and international
business growth. This study highlights that entrepreneurial ventures drive global market integration and
economic development. Entrepreneurs who leverage innovation, technology, and international networks
enhance their chances of success. Supportive ecosystems and adaptive policy frameworks are essential
for sustaining global entrepreneurial activity in an increasingly interconnected world.
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